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The Creative and Cultural Industries?



A long history of inequality…..

“…Women do not do any 
of the creative work in 
preparing the cartoons for 
the screen, as that work is 
performed entirely by 
young men…The only 
work open to women 
consists of tracing the 
characters on clear 
celluloid sheets…”



A long history of inequality…..

Different letterhead, 
different year, 

same company, 
same message.



Creative Industries & Creative Class? 



Broadcast Magazine’s annual pick of 
the 50 “rising stars” under 30 in 
Television and Radio

Broadcast “Hotshots”
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2001 – The BBC is “Hideously white”

Greg Dyke –

Director General 
of the BBC 2000-
2004



Who gets the Oscars?

Cathryn Bigelow – The Hurt Locker (2009) 
Best Picture & Best Director

Steve McQueen – 12 Years a Slave (2013) 
Best Picture



Inequalities exist onscreen…

Stacey L Smith, University of Southern California, Annenberg School’s 
Media, Diversity and Change Inititative 2015  report:

Inequality in 700 popular films - “… the most comprehensive 
analysis of diversity in recent popular films ever conducted…”  

Looks at gender, race/ethnicity and LGBT status in 700 of the top 
grossing movies made between 2007 and 2014. 

Of 30,835 speaking characters males outnumbered females by 2.3:1.  
Among characters aged  40-64 males outnumbered females by 4:1. 
Films with a female screenwriter have more female characters.



Black, Asian and Minority Ethnic 
Population in London
BAME population 
approaching 40%

Creative Industries 
non-white 
employees 5.4%



How Diverse are the Creative Industries?    
Gender

Camera 
Crew –

87% 
Male



Where are women represented?

kkdkkkks Hair and Make-up –
81% Female 

Wardrobe -
73% female



AcknowledgeSimplified stages in a creative project – Film 

Pre-production Production Post 
production Distribution Exhibition



AcknowledgeBlockbuster….  Break-Even…..   or  Bomb? 



AcknowledgeCreative Industry Economics…..

“The muse whispers
erratically: and consumer
approval remains highly 
uncertain until after all
costs have been incurred”

Richard Caves



Acknowledge
Internships



Acknowledge
Internships

Unpaid internships ‘closed 
to all but the super-rich’

The Telegraph 12 November 2014

A study by the Sutton Trust shows 
that it costs graduates up to 
£1,000 a month to fund their way 
through placements



Social Composition  

Towards a Bourdieusian analysis of the social 
composition of the UK film and television workforce

In Work, Employment and Society
(with Cynthia Forson & Moira Calveley)  August 2015.

(original data collection and analysis supported by Fai Leung and Juno Kurian, 
additional data analysis by Gabbi Forson)



Disability

Macho, Mobile and Resilient? How workers with 
impairments are doubly disabled in project-based film and 
television work

(Currently under revision - with Dr Kate Hardy, Leeds University) 

(initial research data collection and analysis supported by Dr  Fai Leung, and Juno 
Kurian and further analysis carried out by Zlatina Rankova and Gabi Forson)



Gender

Getting in, Getting on, Getting out?  Woman as Career 
Scramblers in the UK Film and Television Industries

In a Sociological Review Monograph 2015 on Gender and the 
Creative Industries, with Ros Gill & Fai Leung

(Original data collection supported by Fai Leung and Juno Kurian).



Class

Class and Exclusion at Work: The Case of UK Film and 
Television

Published (2015) in the Routledge Companion to the Cultural 
Industries 

(eds Kate Oakley, Leeds, UK and Justin O’connor, Monash Australia)



Concluding remarks

1. The creative industries are not always creative. Creative occupations exist outside of them.

2. The structure of the creative industries perpetuates and reinforces inequalities by shaping the 
social processes which are enacted within them.

3. This has significant implications for the many policy initiatives aimed at creating diversity and 
providing equal opportunities

4. The development of virtual work is likely to be limited to certain parts of the creative industries 
(for example visual effects, animation and editing in the case of film). 

5. The impact on inequalities of any growth in virtual work remains to be seen although the 
extreme narrowness of the visual effects demographic (white, male and young) does not 
immediately suggest a break with long standing traditions.
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