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“Music itself is going to become like running water or 

electricity.  So it’s like, just take advantage of these last

few years because none of this is ever going to happen 

again.  You’d better be prepared for doing a lot of 

touring because that’s really the only unique situation 

that’s going to be left. It’s terribly exciting.  But on the 

other hand it doesn’t matter if you think it’s exciting or 

not; it’s what’s going to happen.”

David Bowie

The New York Times

June 9, 2002
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Objective

• How can we best understand digitalization’s 

effect on the creative industries and in particular 

the music industries? 

• How does digitalization affect user-involvement, 

Co-creation and consumption and how does this 

relate to artists’ work-conditions and income? 



Point 1: Artists and musicians’ income and 

work conditions are deteriorating 
• The Nordgård-Committee (2013)

• Overall music sales; Up! 7% in 2012 and 11% in 

2013

• Streaming makes up 80% of Norway’s recorded music 

market and must be regarded as a main explanation.

• Norwegian Local share; Down! From 25-30% to 

10-12,4% 

• Bluntly speaking; Norwegian music is loosing out 

in the digitalization process!



Point 1: Artists and musicians’ income and 

work conditions are deteriorating 
• The committee also felt the need to counter some 

of the myths surrounding the digitalization of the 

music industries: costs relating to production, 

distribution and marketing where not necessarily 

decreasing – in some instances they are actually 

increasing (marketing). 

• Elberse (2013), Hesmonhalgh (2013)



Point 2: User generated content is not a 

substitute for trad. music industries
• Hendrik Storstein Spilker; “The Network Studio Revisited: 

Becoming an Artist in the Age of Piracy Cultures” (2012)

• The article questions the assumptions of a thriving and 

creative network of amateurs and home-studios on the 

expense of an obsolete music industry.

• From an artist’s point of view, there is a big qualitative 

difference between the creation and dissemination of 

music through home-studios and digital networks, versus 

a professional organization with experience, resources 

and credentials.  

• The latter cooperation is desired, but not always realistic



Point 3: UGC is part of a greater 

discourse within the music industries
• The Roundtable Conference

• The internal structures of the music industries

• The music industry is dysfunctional

• The Table of Death; Cross territorial licensing 

• The external pressures from other industries/stakeholders

• The music industry stake holders are experiencing a tremendous 

pressure from external companies/parties, vying for business 

opportunity

• Google/Youtube

• Legislation and politics

• Legislation and politics is a very important theme of the talks, 

exemplified by the need for harmonizing copyright law, cross 

territorial licensing and   



Point 3: UGC is part of a greater 

discourse within the music industries
• Fligstein and McAdams; A Theory of Fields (2012)

• Challenge to identify the boundaries of the field, 

the actors (incumbents and challengers) and not 

least, to recognize what state/condition the field is 

in. 

• The constituting role of the internal governance 

units and the state. An important aspect in 

clarifying the existence of a strategic action field 

is therefor also to identify these components and 

their function and role.



Point 3: UGC is part of a greater 

discourse within the music industries
• Fligstein and McAdams offer three conditions, or stages of 

a strategic Action Field that could be approached and 

studies; emergence, reproduction and 

rupture/crisis/resettlement

• Crisis: Positions are in flux! A chance for new entrants to 

challenge the position of the incumbent firms. Similarities 

with theories on Disruptive Technology

• Exogenous shock by external agents/stake holders who 

have great impact on the field of the music industry, but 

who do not wish to interfere/overtake the field.

• Borders are getting blurred, but not necessarily broken.


